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C1057. How to Zig in a Zagging World
by John M. Keil

Tap the creative genius lurking inside youl! The
author is a creative consultant and lormer
Executive VP/Creative Director of Dancer
Fitzgerald Sample (now Saatchi & Saatchi DFS
Compton). He proves that you can recaplure your
childlike curiosity and imaginative view of the
world, find fresh ways 10 solve problems, break
mental blocks and come up with great ideas.
learn how to handle deadlines, stress and
criticism and sell an idea to a group. $19.95

C641. How to Understand and Use
Design and Layout

by Alan Swann

This illustrated step-by-step guide is divided into
three sections: “Options” shows you how lo
create variations in the positioning of words and
pictures. In “Decisions,” leam how to pick the
typeface, pictures and colors that work hest
together to affect mood and convey a message. In
“Practical Applications” you'll find examples of
direct mail, business cards and posters that show
how to put your creative skills to work.  $22.95

K1062. Marketing on 8
Shoestring

by Jefirey P. Davidson

This guide doesn’t just list
strategies, 11 gives you a
complete marketing plan that
boosts sales without breaking
your budget. Small business
owners and managers with a
modest budget will find a
wide range of tips on selling,
advertising. publicity and
customer service—all geared
for low-cost, immediate use,
The book also reveals what
makes a good ad (and how fo
create your own with relative
ease), how to produce high-
quality brochures, how to
prospect via the lunch and
dinner circuit, plus  many
maore strategies. $24.95



